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experiences in watching food content on YouTube

Dewa Ayu Mirah Ardrini,1 Dinar Lubis,2* Ni Wayan Arya Utami2

ABSTRACT
Background and purpose: The prevalence of obesity among
adolescents is increasing significantly. One of the predictors of this
problem is unhealthy eating pattern due to peer and social media
influence. This study aims to explore in depth the experience of
college students in watching food content on YouTube.
Methods: This study used a qualitative method with a
phenomenological approach. Data were obtained through in-depth
interviews with ten informants and one focus group discussion
with seven female students aged 18-22 years. The informants were
female students who have been watching food content on YouTube
for more than one year. Data collection was carried out over AprilMay 2019. Data were analyzed thematically and presented using a
narrative approach.
Results: There were three themes that emerged in this study,
namely the reasons for watching food content, the benefits, and

the effects of watching food content on adolescent health habits.
Food content on YouTube is imagined to be educational and
provides new knowledge related to food and culture in various
regions of Indonesia and other countries. Watching YouTube has
become a routine teen activity where they can spend one to four
hours per day and can cause teens to form sedentary lifestyle.
YouTube watching habits are influenced by peers and social media.
It can increase adolescent appetite, thus, they more often opt for
unhealthy foods.
Conclusion: Watching food content on YouTube has a positive and
negative impact on adolescent health. One negative impact is that
the content or influencers can cause the selection of unhealthy
foods. Attractive education method should be applied in order to
counteract unhealthy food content and promote healthy eating
habits.
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INTRODUCTION
The prevalence of obesity among adolescents in
Indonesia is reported to have increased from 10.5%
in 2007,1 14.8% in 2013,2 and 21.8% in 2018.3 Bali
Province is ranked thirteenth with a prevalence of
26.4 % in 2018.3
The most important factor affecting obesity in
adolescents is an unhealthy diet.4 In young women
there is an association between unhealthy eating
behavior and unhealthy internet content.5 One
of the factors that influences adolescent eating
behavior is social media and advertising.6 The
majority (87.13%) of teenagers in Indonesia use the
internet to access social media including YouTube.7
The teenagers accessed YouTube to search for
information, watch food videos, look for recipes,
or look for references in determining what foods
to choose.8 Teenagers tend to try new products
presented on social media9 that have high-calorie
but low nutritional value.10

YouTube has become the most popular social
media avenue for displaying video blog content
(vlogs) in recent years.11 Social media, such as
YouTube, is often used for promoting new products
including restaurants.12 Restaurant management
also uses YouTube as a promotional medium for
their business by inviting food vloggers to inform or
to review food from their restaurants and then post
on their YouTube channel. Food vloggers can affect
food choices of consumers or restaurants.13 A food
vlogger is an influencer that can subconsciously
transform adolescent eating behavior.14 Food
vlogger fans who watch food content on YouTube
more often spend their money on food than those
who do not watch food content on YouTube.15
Research on students’ experiences in watching
food content has not been widely publicized in
Indonesia. The purpose of this study is to explore in
depth the experiences of young women in watching
food content on YouTube.
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METHODS
This study uses a qualitative method with a
phenomenological approach to explore in depth
the experiences of adolescents when watching food
content on YouTube.
Data was collected through in-depth interviews
with ten informants and one focus group discussion
with seven participants who had been recruited
through social media and selected based on
eligibility criteria, namely students who have been
watching food content on YouTube for more than
one year. The instruments used in this study were
in-depth interview and FGD guidelines. The results
of the interviews and FGDs were recorded with a
USB recorder and then transcribed with a verbatim
approach.
Data analysis was performed manually to identify
themes that described the experiences of young
women in watching food content on YouTube.
The results of the interview were transcribed and
combined with the field notes. The results of the
transcript were highlighted (horizonalization) on
words that were considered important and then
given a code. Researchers obtained as many as 91
codes. At this stage, the researcher overrode all
forms of prejudice (epoche/bracketing) to find
the essence of phenomena in an arbitrary manner.
Next, the 91 codes were grouped and classified
into main sub-themes and themes. In the final
stage, the researcher constructed a comprehensive
description of the meaning and essence of the
informant’s experience.Triangulation, member
checking, and peer debriefing techniques were used
to obtain data validity.
This study was approved by the Ethics Committee
at the Faculty of Medicine, Udayana University on
15 April 2019, Number 1011/UN14.2.2.VII.14/
LP/2019.

RESULTS AND DISCUSSION
Characteristics of Informants
Characteristics of the informants are presented
in Table 1. Respondents consist of students from
the Faculty of Medicine, Economics, Mathematics
and Natural Sciences, Cultural Sciences, and
Engineering at Udayana University. The informants
were reached through snowballing technique. Most
of the participants have two years experience of
watching food content with a viewing duration of
between one to four hours a day, and predominately
watching the content when they have free time, they
are hungry or eating.
The types of food content accessed on YouTube
were food reviews, Korean food, culinary tours,
“mukbang” (an eating shows) and autonomous
12

sensory meridian response (ASMR) videos
delivered by food vloggers in their respective styles.
Table 2 presents a summary of the results of data
analysis containing three themes and seven subthemes. Three themes that emerged in this study
were the reasons for watching food content on
YouTube, the perceived benefits of watching food
content on YouTube and the effect of food content
on YouTube on healthy behavior.
Reasons to watch food content on YouTube
The information media most frequently accessed
by informants was YouTube because other sources
of media such as television do not present the food
content that they are interested in. Most informants
started watching videos on YouTube two years ago.
They watched food content that was trending on
social media. In addition to getting information
from their peers about what to watch, sometimes
they prefer to watch together.
“I started watching about two years ago, when
it was trending. And at the time people stopped
watching TV and started watching YouTube,
mainly because on TV there are no shows like
this.” (participant explained enthusiastically) (P4,
22 years)
“I started watching because it was trending, all
social media was doing it, including on Instagram,
and from there I started watching on YouTube”
(P3, 22 years)
“...in the beginning I started watching because my
classmate did, especially “mukbang”, and then I
got into it myself ” (participant smiled) (P11, 19
years)
YouTube is a media of information that attracts
students more than television because television
does not display food content interestingly as on
YouTube. Apart from having a more attractive
appearance, the quote above shows that the social
environment can also influence the choice of
information media types and the channels being
watched.
Peers have a very big influence on teenagers.
They often become role models and are emulated by
other adolescents, influencing their way of dressing
and choice of entertainment, including social
media. They also often spend time with peers so
that decision making is influenced by the peers.6,15
In addition, the characteristics of teenagers who
like things that are new and trendy influence which
information sources they prefer.16
After watching food content on YouTube
several times, the informants felt that food
content on YouTube was something interesting
and entertaining. They were interested in the
existence of a food vlogger that brings food content
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Table 1.

Characteristics of informants

Informant
Code

Faculty

Living
Conditions

Duration of
Watching

Length
of Time
Watching

Watching Habits

Watched Content

P1 (21)

Economics

With
parents

2 hours a day

2 years

During spare time
and feeling down

Street food, Korean food

P2 (22)

Medicine

With
parents

2 hours a day

2 years

During spare time
and feeling bored

ASMR, mukbang, culinary tours, spicy
food, extreme food

P3 (22)

Medicine

With
parents

2 hours a day

2 years

Before going to bed,
when bored, biding
time

Mukbang, culinary tours

With
parents

3 hours a day

2 years

During spare time,
when hungry

ASMR, mukbang, culinary tours, spicy
food, food challenges

P4 (22)

Medicine

P5 (20)

Medicine

With
parents

3 hours a day

3 years

While eating or
waiting

Mukbang, food review

P6 (19)

Medicine

With
parents

4 hours a day

2 years

During spare time

Food review, mukbang, ASMR, food
travelling

P7 (19)

Medicine

With
parents

4 hours a day

2 years

During spare time

Mukbang, food review, food travelling

P8 (19)

Medicine

Boarding
House

1 hour a day

2 years

During spare time,
before going to bed

Taste made, food review

P9 (18)

Medicine

Boarding
House

1 hour a day

3 years

During spare time,
when hungry

Food review, mukbang

P10 (20)

Medicine

With
parents

2 hours a day

2 years

During spare time,
when hungry

Mukbang, food review, food travelling

P11 (19)

Social
Science

Boarding
House

2 hours a day

2 years

When hungry or
bored

Street food, spicy food

P12 (21)

Medicine

With
parents

4 hours a day

3 years

During spare time,
or while eating

Food reviews, mukbang

P13 (20)

Medicine

Family

3 hours a day

2 years

During spare time,
when hungry

Food reviews, mukbang

P14 (19)

Business

With
parents

4 hours a day

2 years

During spare time

Korean food, mukbang

P15 (20)

Science

Boarding
House

1 hour a day

2 years

At night

Korean food, streetfood, spicy food

P16 (20)

Medicine

Boarding
House

2 hours a day

2 years

When hungry

Carnivorous content

P17 (18)

Engineering

Family

3 hours a day

2 years

While eating

ASMR, mukbang

Table 2.

Summary of data analysis results
Theme

Sub-Theme

2.

The influence of the social environment (peers)
and social media
Food content that feels entertaining

The perceived benefits of
watching food content on
YouTube

1.
2.
3.

Increased variety and knowledge related to food
Increased appetite
As a lifestyle and way to socialize

Effects of food content
on YouTube on healthy
behavior

1.
2.

Eating behavior becomes unhealthy
Behavior that leads to a sedentary lifestyle

Reasons to watch food
content on YouTube

1.

directly to YouTube. The informants felt that the
advertisements presented by food vlogger were not
explicit, the content was having a high quality, and
that the messages from food vloggers were easy to
understand.
“Because on YouTube they are free to express what
they want. The food content is well presented, up
to date and well styled.” (participant explained
enthusiastically) (P4, 22 years)
“I like it because not only does the food look
amazing, I find the hosts hypnotizing. The whole
experience of watching is so enticing.” (participant
explained seriously) (P2, 22 years)
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Today, aside from being a medium for interacting
with others, social media like YouTube is also the
main choice for entertainment.14,17 Food shows
delivered by food vloggers on YouTube attract
teenagers’ attention and it is evident that teens tend
to choose the food vlogger channel to be a source
of information and advice.13,18 The results showed
that teenagers were more receptive to influencers
on YouTube compared to celebrities on television.19
Food content videos that air on YouTube can
affect the desire of teenagers to try food served by
food vloggers. By looking at the mouth movements,
sounds produced by food, and the types of food
displayed by food vloggers, it indirectly made them
feel that the food was very delicious and stimulates
their desire to try what is being presented, as
conveyed by the informants below.
“I like to watch him eat, because he makes it look
so appetizing. Especially when watching ASMR I
love to hear the crunching sounds.” (participant
laughs) (P2, 22 years)
“I like to watch them chew, the way they eat,
especially the fried food and the crunching
sounds.” (participant smiles) (P17, 18 years)
“I like to watch the steam rising of the food
presented.” (P16, 19 years)
Foods that produce a crisp sound when bitten,
will indirectly make someone think about the
taste of the food20, therefore, someone tends to
be curious to try the food they see on YouTube.
The perceived benefits of watching food
content on YouTube
Most informants revealed that watching food
content on YouTube increased knowledge about
food variations. Food content on YouTube is
imagined to be educational and provides new
knowledge related to food and culture in various
regions of Indonesia and other countries.
“I got to learn more about foreign food and how
to eat them. So, when I go overseas, I won’t be
embarrassed when eating.” (participant laughed)
(P3, 22 years)
“I often watch shows about foreign food, and
that way I can learn about the culture as well,
their eating habits and behaviours.” (participant
clarifies seriously) (P6, 19 years)
For teens, social media like YouTube is a place
to find information related to particular foods and
other things that pique their interest, including
information about places they might wish to visit
one day.17 Informant’s knowledge also increased
with regard to the eating culture of certain
countries.8
Other benefits of watching food content on
YouTube includes the development of taste in
14

different foods. The informant’s decision to choose
menus and places to eat is often influenced by
reviews from food vloggers. The recommendations
given by a food vlogger is a consideration for
adolescents to find out various types of food,
restaurants and food stalls.
“If I watch a food review, I can then know where is
a good place to get a meal, I become more selective.
If the review is bad, I won’t eat there.” (participant
explains happily) (P5, 20 years)
“I am now eating a greater variety of foods, and
going to places that are popular as recommended
by the reviewer.” (participant explains
enthusiastically) (P4, 22 years)
Various studies suggest that food promotion
on social media such as food vlogger reviews and
the social environment often influences adolescent
decisions in choosing foods that tend to be high
in calories but low in nutrition.6,13,20 Food content
also increases appetite, because food vloggers often
display the foods they like in an appealing way.
“I like to watch Ria SW because they can tolerate
really spicy foods and they review food like seafood
and other things I like to eat.” (participant explains
imagining the food they like) (P5, 20 years)
“I used to get bored of food. But since watching
while eating I have become to enjoy it more. I like
to eat chocolate and watch, which then makes
the chocolate taste spicy even though it isn’t
(participant laughs) It just feels like something is
missing if I don’t watch and eat at the same time.”
(participant explains enthusiastically) (P5, 20
years)
Reportedly YouTube has the capacity to mitigate
the impact of eating disorders upon some people.
Stimulus arising from watching food content can
foster appetite and encourage eating.21 Seeing a
variety of foods on social media can cause hunger
and the desire to eat.8 Food presented on YouTube
that viewers can see and hear stimulates appetite.22
Knowing where to eat and what is trendy via social
media is a social capital for adolescent association.
Most teenagers in this study liked to try food that
was trending on social media. Discussing food that
is trendy is a popular past time for youth.
“For example Mie Abang was trending in Jakarta
and all food vloggers were talking about it so as
soon as it opened here I tried it immediately” (P4,
22 years)
“Usually when there is a venue that is trending I
will go and try it, and if it is good I will take note.”
(P4, 22 years)
“I get to know more, so if someone asks I can tell
them about it.” (P1, 21 years)
The habit of experimenting is often carried out
by adolescents. In addition, adolescents also like to
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follow the behavior of their friends because of the
pressure to be accepted in the peer group.23
The effect of watching food content on
YouTube for adolescent girls’ health behaviors
One of the interesting things for informants in
watching food content on YouTube is the way food
vloggers enjoy food. This makes the informant want
to enjoy the food and will feel satisfied if they have
tried it, although they know consciously that the
type of food is not healthy. For example, foods that
are less nutritious such as spicy foods, oily foods,
fast food, and sweet foods.
“Watching them eat makes you crave for what they
are having. Because they make it look so delicious.
Makes you droll and want to try what they are
eating. And if you get it, it feels really satisfying.”
(P1, 21 years)
“They eat a lot of really unhealthy food, I love to
watch them eat street food, oily food, sweet food,
spicy food. I like to eat extremely spicy food. I
know it isn’t good for me, but I still want to try it.”
(participant laughs) (P7, 19 years)
Teenagers who often watch food content
on YouTube always want to try foods that are
recommended by food vloggers. Calorie-dense
foods and street food that often appear on social
media look tempting to adolescents.24 This also
influences their choice of food and venue for
eating.9,25
Informants in our study have been watching
food content on YouTube for 2 to 3 years on a
regular basis, and the longer they have watched the
food content the more weight they have put on. As
indicated in the quotes below.
“I definitely eat more since watching ASMR.”
(participant smiles broadly) (P1, 21 years)
“Portion sizes have increased as I watch them.”
(P5, 22 years)
“Since I started watching the content over the
past two or three years I have gained at least 10
kilograms. Possibly because I eat oily food at all
the time.” (P4, 22 years)
“My body has changed I have gained at least five
kilograms in the past two years.” (P7, 19 years)
“I am chubby now, because my appetite has
increased.” (P15, 20 years)
For teenagers who often use social media, there
is a tendency to consume food that is more than they
need. This is also accompanied by choices of foods
that are rich in calories, low in fiber and nutrients.26
Unwittingly this habit can cause an increase in
body mass index.27 Unimpeded use of social media,
especially at night, affects sleep patterns, as one
informant explained:
“I often find it hard to sleep, so I watch YouTube,

but sometimes that means I stay up until 2 am
watching.” (participant laments) (P14, 19 years).
“Ugh I end up procrastinating…” (P14, 19 years)
Another informant said that the habit of
watching YouTube also made them lazy and idle.
“I rarely exercise. It’s better to watch YouTube ”
(participant smiles) (P1, 21 years).
The internet can have a negative effect on
teen habits, such as upon sleep quality.27 Another
negative impact is the emergence of idle behavior
such as lack of physical activity both mild and
severe.5,28,29
Our informants tend to spend time watching
food content on YouTube because they believe these
are addictive. Videos that are watched often have
a duration of up to two hours and when they are
finished, they will look for other videos.
“It is so addictive, I can watch up to six hours
when I am at home, from the morning until
night.” (P6, 19 years)
“I can watch for about two hours. I finish one then
move on to another.” (participant smiles) (P1, 21
years)
In a study related to YouTube’s influence on
teenagers, it shows that teenagers spend more time
on YouTube, especially on weekends.14 YouTube
offers a variety of entertaining videos that make
teens unaware that their time is wasted and results
in dependency.30

STUDY LIMITATIONS
This research has provided insights related to
student experiences in watching food content on
YouTube. However, the weakness of this study was
a lack of opportunity to observe in detail the eating
behavior of female college students.

CONCLUSION
Based on the results of our study, there are three
main themes that describe the experience of college
students in watching food content on YouTube. The
influence of peers and other social environments
is the main reason female students have a habit of
watching food content on YouTube. The benefits
felt by students while watching food content on
YouTube are that their knowledge related to food
culture develops, their appetite increases, and
as capital to socialize with peers. Watching food
content on YouTube also negatively influences their
diet and creates sedentary habits.
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